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The Challenge 

Differentiate XFINITY in the crowded and evolving 

competitive landscape of cable, satellite and 

other entertainment providers. 
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Our Approach 

Extensive ethnographic research was conducted 

in consumers’ homes.  The research provided deep 

insight into the African-American audiences use of 

cable and competitive services, and the unmet 

opportunity for Comcast. 
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The Opportunity We Discovered 

Position XFINITY as the only cable or satellite brand 

that understands what African-American 

entertainment lovers want most: Content that truly 

represents and celebrates their lives. 
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Communications Idea 
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CelebrateBlackTV.com 

Sustaining  

Print & Radio 
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Dr. Martin Luther 

King Jr. Holiday – 

Special Print, 

Radio, Social 

Media & Digital 
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Black History 

Month – 

Special Print, 

Radio & Digital 
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Social Media & Experiential 
 



Results 

Achieved 190% of Year 1 goal 
for site traffic 
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